Curricular planning for Master-degree program
Department of Business Administration, Chaoyang University of Technology

(applicable to day division students enrolled in 2026)

Academic .
Year First Year Second Year
First Semester Second Semester First Semester Second Semester
Semester
Subject Hours | Credit Subject Hours | Credit Subject Hours | Credit Subject Hours | Credit
College Required
gi ke 1) | 1 | 1 gi T | 1 | 1 |
eminar in Management eminar in Management
Required Departmental Compulsory Courses
Ay 3 3
Research Methods
Subtotal 1 1 4 4 0 0 0 0
College Electives
eI RG) | 3 |3 | | |
Comprehensive Financial Planning
Departmental Electives
Lhkgm 3 3 |FEHseHR L 3 3 [#FEirgmas 3 3
Project Management Smart Manufacturing and Lean Management Financial Derivatives
2 AHIL A 3 g |4 A 3 3 |EmidtEs s 5 3 3 | &FAFEF 3 3
Foundation of Financial Planning Seminar on Logistics Management Financial Institutions and Markets Seminar on Corporate Sustainability
Management
R g 3 3 |BREaEL 3 3 |4l w Bt 3 3
Business Intelligence Study International Business Communication Seminar on Leadership Development
T R R BRI =T 3 | 3 |sEEemue axER” 3 | 3
Seminar on E-commerce and Internet Organizational Learning & Digital Digital Transformation in the Enterprise
Marketing Transformation and Artifical Intelligence Applications
By Ko 9 e 3 3 e Aot 3 3
Seminar on International Business Seminar
Strategy Pratice
Elective |FRIFEGYFR 3 3 LA R 3 3
Courses Service Industry Operation Management Artifical Intelligent Investment
Decision
74 ;T}ﬁ:i,t; E=1 3 3
Science Seminar for Marketing Data
Business management Module elective
o e . 3| 3 |[AFESRG 3| 3 R 3| 3
Seminar on Strategic management Industrial Competition Strategy Strategic Information Management
LA F R L 3 3 | Marg e 3 3
Seminar on Strategic Human Resource Seminar on Financial Management
Management
i g 3 27 17 ) 3 3
Seminar on Digital Transformation and
Operations Management
Innovative marketing module elective
R EEr) 3 | 3 [Eepsepigeesd 3 | 3 [swegersenesd s | 3 [wariw 3 | 3
Seminar on Marketing Management Seminar on Digital Technology and Seminar on Brand and Integrated Innovation Strategy
Creative Management Marketing Communication
i) F A B R L R 3 3 |#FF R 3 3
Seminar on Digital Content Marketing and Consumer Behavior Study
Advertising Strategy
Subtotal 30 | 30 21 | 21 24 | 24 12 | 12

University Requirements




Academic X
Year First Year Second Year
First Semester Second Semester First Semester Second Semester
Semester
Subject Hours | Credit Subject Hours | Credit Subject Hours | Credit Subject Hours | Credit
Required Courses 2 courses b credits(2 College Required credits, 3 Departmental Compulsory Course credits)
Elective Courses Minimum elective credits are 19 credits( selecte one type of professional elective module at least, and should

be taken in more than 6 credits)
Recognition limit of credits provided by other departments |6 Credits

Total Requirement 36 Credits 36 credits (incl. 6 credits on master-degree seeking theses)
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I. University-level regulations:Students are required to take and pass “Ethics Education Course” before applying for the entrance exam.
I1.College-level regulations:Students can take courses offered by other departments in the Management College. If students want to take courses in other College, they need
to get approvals from their advisors and the chairperson of department in advance, then the credits can be included in their graduation credits
I1I. Department regulations:
1. The period from enrollment to graduation, the master student who had satisfied the following conditions (1) and (2) before graduation:
(1)Provide the proof of TOEIC English test score of 550 or above,or elective and pass the "International Business Communication" course.
(2)Publish paper or participate competition (Choose one for recognition)
A. Publish 1 paper at an academic seminar. (with proof of acceptance or publication attached), or submit 1 journal article (with proof of submission attached).
B. If there are special circumstances, with the approval of the thesis review committee, one elective course for the major of the department may be taken and the

course will be exempted after passing the test result
(3)Courses taken through the Taiwan Artificial Intelligence College Alliance (TAICA) interdisciplinary program may be recognized as approved non-departmental elective

credits.
IV. Recognition of credits provided by other departments includes credits from external departments, courses in the department that are not included in the course plan, and

elective credits from the department’ s majors that are overtaken.




