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Regulations for the 2025 National Management Innovative

Marketing Competition (University English Category)
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The National Management Innovative Marketing Competition is primarily organized to
provide students with practical training and opportunities to apply theoretical knowledge,
while also serving as a platform for industry—academia exchange. This year’s theme, “Sun
Moon Lake National Scenic Area International Sustainable Marketing Proposal Competition,”
invites participants to design innovative marketing plans. The competition serves as a
practical field for students to exercise hands-on skills and creative thinking. Through this
competition, students are expected to integrate the knowledge and skills acquired at university,
demonstrate teamwork and innovative marketing thinking, and develop heightened sensitivity
to industry trends and needs, thereby strengthening their practical ability to solve real-world
business challenges.
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Through the participation and interaction of university and college students, the
competition aims to inspire creativity and enhance diversified forms of learning.
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By providing innovative and creative topics, the competition platform seeks to strengthen
students’ practical skills in creativity and innovation.
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By incorporating feedback from professional judges with extensive industry experience,
the competition aims to enhance students’ practical knowledge and competencies.
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The competition theme is “Sun Moon Lake National Scenic Area International

Sustainable Marketing Proposal Competition.” Sun Moon Lake is one of the Taiwan’s most
iconic international tourist attractions. The Sun Moon Lake National Scenic Area
Administration has been actively promoting smart tourism, low-carbon transportation,
cultural preservation, and sustainable development, with the vision of positioning Sun Moon
Lake as a model destination for sustainable tourism in Asia. To enhance international
visibility and lead into the creativity of younger generations, this competition invites students
enrolled at universities and colleges in Taiwan to participate in the English Division. By
leveraging international perspectives and multicultural viewpoints, participants are expected
to develop innovative and feasible sustainable marketing proposals.
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Organizer: Organized by the Department of Business Administration, Chaoyang University
of Technology.

£ . ﬁ% % 18 ¥ & Matters Related to the Competition
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Students currently enrolled at public or private universities and colleges (including
graduate programs) who are interested in innovative project planning may apply; applications
are open to all majors and year levels.
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Each team must consist of three to six students. Applications from teams with
fewer than two or more than seven members will not be accepted. Students may
form teams across different departments or universities; however, “each student
may only participate in one team”. Each team must have at least one faculty advisor,
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with a maximum of two advisors per team. There is no limit to the number
of teams a faculty advisor may supervise.
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Once the registration form has been submitted, team members may not be changed.
Z ~4F ¢ 7 * Registration Fee
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To encourage enthusiastic participation from university and college students, no
registration fee will be charged to participant.
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Registration Period: From today (September 17, 2025) until 12:00 noon on
Monday, November 24, 2025. Each team must designate one team representative.
To ensure successful delivery of notices, please provide a regularly used email
address at the time of registration.

Teams must complete the online “2025 National Management Innovative
Marketing Competition Registration Form” and upload the electronic file of the
“Team Responsibility Declaration and Consent & License Agreement.” (Online
submission only; late submissions will be deemed not registered.)

Online registration link: https://forms.gle/udGhZmxeilfUrQbB7
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Once the registration is confirmed by the organizer, a reply will be sent as soon as
possible. Each team must ensure that they have received the confirmation email from
the organizer.
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Deadline of Deadline for Announcement Date of
Registration Manuscript of Finalists Final Contest

Submission
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Announcement of Competition Topic: September 1, 2025 (Monday).
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Registration Period: From Monday, September 17, 2025, to 12:00 noon on
Monday, November 24, 2025. Before the registration deadline (November 24, 2025,
Monday), each team must complete the online “2025 National Management
Innovative Marketing Competition Registration Form” and upload the electronic
file of the “Team Responsibility Declaration and Consent & License
Agreement.” (Online submission only; late submissions will be deemed not
registered.)

ARERBIBL P Y 20254# 127 01 p(-)® = 12:00 % & 2 F BIF%

PREHE R R IR EH pdf RN F 1A en g
(2025csmileng@gmail.com) » s % % &2 4% ¢ o

Preliminary Round Submission Deadline: By 12:00 noon on December 1, 2025

(Monday). Each team must email its preliminary proposal in PDF format only

to (2025csmileng@gmail.com). Late submissions will not be accepted.
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Finalist Announcement: By 17:00 on December 11, 2025 (Thursday), the results

of the preliminary round and the list of teams advancing to the final will be
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announced on the Department of Business Administration website, Chaoyang
University of Technology.
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On the day of the final (December 20, 2025), teams advancing to the final must
submit four hard copies of the “Final Written Proposal” and one electronic file
of the Final Presentation Slides. Teams are also required to participate in an oral
presentation. Any finalist team unable to participate on the day of the final will be
deemed to have forfeited the competition.
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The most up-to-date competition information will be announced on the official
website. Please visit (https://ba.cyut.edu.tw/) for details.
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The final contest will be held on December 20, 2025 (Saturday) at 09:00,
followed immediately by the award ceremony.
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Final Contest Venue: “Tian Sheng Hall,” 4th Floor, College of Management,
Chaoyang University of Technology.
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The review committee will conduct an eligibility screening of the submitted
proposals. Any team with incomplete submission materials or in violation of the
competition regulations will be disqualified during this stage.
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The preliminary proposal and the final-round oral presentation shall be in
English.


https://ba.cyut.edu.tw/
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Logical | Completeness of Content Structure (Relevance to the theme, 30%
Thinking | clarity in target base definition and product positioning, and
application of fundamental marketing concepts)
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Creative | Creativity Performance (Originality and uniqueness of the 30%
Thinking | proposed plan, inclusion of creative marketing materials (DM),
and design of innovative marketing communication strategies)
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Execution | Feasibility (Reasonableness of the schedule arrangement, 40%
Ability | practicality of implementing the proposal in a real sales

environment, and rationality of cost and price estimations)
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Note: “Creative Marketing DM” refers to posters or any form of material designed in
response to the needs of the industry, serving as supplementary tools for explanation
and promotion during the competition.
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The top six teams will be selected to advance to the final round based on their case
proposals. In addition, the organizer will grant Honourable Mention Awards to
several outstanding teams. In the event of a tie in proposal review scores, priority
will be given in the following order: (1) Implementation Capability, and then (2)
Creativity. The team with the higher score in these criteria will advance. If scores
remain identical across all criteria, additional teams will be admitted to the final. The
list of finalist teams and the schedule will be announced on December 11, 2025, on



the Department of Business Administration website.
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During the preliminary review, each proposal will be evaluated anonymously by the

judges to ensure fairness in the competition.
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Finalist teams shall draw lots prior to the competition to determine the order of
their oral presentations before the competition starts.
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On-site judges will evaluate each team’s oral presentation and assign group scores. The

evaluation criteria are as follows:
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Presentation Content (Including quality of slide design, fluency of oral 30%
delivery, and stage presence) and On-site Q&A
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During the final round, each team shall present and explain its work in English.
The presentation time is 15 minutes. Once the time limit is reached, teams may
not continue their presentation. If a team fails to stop after the warning bell, the
judges may deduct points at their discretion based on the severity of the violation.
After each presentation, a Q&A session will immediately follow, with 10 minutes
allocated for each team.
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The final ranking will be determined based on the judge’s evaluation scores through
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a “ranking system.” Teams with higher scores will receive lower ranks in each
judge’s evaluation. The team with the lowest total ranking points from the three
judges will be awarded first place, and the others will follow in sequence. In the
event of a tie in total ranking points, the decision will be made by comparing, in
order, the teams’ scores in Feasibility, Creativity, and Presentation Content.
FEFELRNE RS TFLALEEBE > FFHFL AR BR

In the event of any issues during the evaluation process, the decision shall be

adjusted based on the opinions of the on-site judges, and participating teams may
not raise objections.
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First Place: Prize equivalent to NT$8,000 and a certificate.
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Second Place: Prize equivalent to NT$6,000 and a certificate.
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Third Place: Prize equivalent to NT$4,000 and a certificate.
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Fourth to Sixth Place: Prize equivalent to NT$1,000 and a “Merit Award”
certificate.
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To ensure fairness, all submitted proposals will be reviewed anonymously. The

electronic files submitted by each team must not include the team’s university

name, student names, or advisor names (only the team’s name may be shown).

Any violation of this rule will be disqualification from the competition.
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In consideration of the judges’ review time and workload, all submitted proposal
files must be limited to a maximum of 20 pages (excluding the cover page and
table of contents). Any content exceeding 20 pages will not be reviewed by the
judges; Additionally, each submission must be at least five pages in length. The
proposal must be complete and relevant to the theme of this competition.
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Submissions that do not meet the foregoing requirements will not be issued a

certificate of participation by the organizer.
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The manuscript (written content) must not be produced by Al. If, upon verification

by the organizer, more than 20% of any submission is determined to be

Al-generated, the team will be disqualified.
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By participating in the 2025 National Management Innovative Marketing

Competition, all student participants are deemed to have accepted the competition

regulations, announcements, rules, and judging results issued by the organizer. The

organizer reserves the right to revoke any award or qualification if a participant is

found in violation of these provisions.
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Participating teams guarantee that all information and materials provided do not

infringe upon the intellectual property rights of others. Any information be found

false or in violation of others’ rights, the organizer reserves the right to revoke the

team’s qualification or award, and the team shall bear full responsibility for any

related consequences.

CRFEETRFOF AL AT A2 A EMARES T SFBG

PG o LR RFRBLEAAEI OB PR T LE R ARY o

All materials produced by the participating teams during the competition shall

remain the intellectual property of the respective teams. However, the teams must

grant a royalty-free license to the Department of Business Administration,

Chaoyang University of Technology, for usage purposes.
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The organizer reserves the right to amend the competition regulations, with the

latest announcements on the competition website serving as the official version.
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Participants are responsible for keeping their own backups of submitted works, as

the organizer will not return any entries.
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1 ~ F# B % A Competition Contact Staff
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Assistant Professor: Ching Fang Lee
Department of Business Administration, Chaoyang University of Technology
L& &g
Project Assistant: Sion Wei Hoong; 0916717832.
Event Email: 2025csmileng@gmail.com
bR Ly https://forms.gle/ludGhZmxeilfUrQbB7
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Appendix 1: Team Responsibility Declaration and Consent & License Agreement (University
English Category)

% % %@ Statement of Agreement:
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The creative ideas, intellectual property rights, and aII related rights of the participating

team’s work shall remain the property of the respective team. However, the team shall
grant a royalty-free license to the Department of Business Administration, Chaoyang
University of Technoloqy, for usaqe purposes.
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Submitted works must not involve plagiarism, imitation, or infringement of others’

creations. If any violation of copyright law, trademark law, or other applicable
regulations is discovered, the team will be disqualified, and any awarded prizes will be
revoked. The participating team shall bear full legal responsibility, and no objections will
be accepted.
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The manuscript (written content) must not be produced by Al. If, upon verification by
the organizer, more than 20% of any submission is determined to be Al-generated, the
team will be disqualified.
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All submitted materials will not be returned.
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The team and all its members agree to comply with all regulations set forth in the
competition guidelines established by the organizer.

2EPEAC(X2MBREEBE LB EARFTERIE)
Declarant(s): (> All team members must sign. Any member without a signature will be
deemed ineligible.)
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Please print and sign the “Team Responsibility Declaration and Consent & License

Agreement,” scan it into an electronic file, and upload it together with your online
registration by 12:00 noon on Monday, November 24, 2025.
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By 12:00 noon on Monday, December 1, 2025 (preliminary proposal submission deadline),
each team must email the proposal in PDF format to 2025csmileng@gmail.com (if the file is
too large, please split it into multiple files and name them in sequence). The email reception
timestamp will serve as proof of submission. Email Subject: “2025 National Management
Innovative Marketing Competition — XXX Team Proposal.”

For details, please visit the event website: https://ba.cyut.edu.tw/
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