Undergraduate division curricular planning
Department of Business Administration, Chaoyang University of Technology
(applicable to day division students enrolled in 2024)
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Regulations regarding course plan:

(1)Students who pass ‘Elite English ‘ offered by the Language Center are only eligible to waive credits for the required English courses offered by the General Education
Center. For details, please visit the Language Center website.

(2)For four-year day division students, General Education Center offers Innovation courses which can be certified as ’professional elective credits’

(3)The requirement of General Education consists of Basic General Education (18 Credits required) and Core General Education (at least 6 Credits selected from the fields of
Humgnities, Society, Nature and Miscellaneous interest). Extra credits taken from the General Education Center can be certified as ‘General Education free selective
credits’

(4)Four credits are required as the General Education free elective credits. These credits can be taken from College General Education courses, interdisciplinary study
programs, miniature study programs , miniature courses or university-approved elective courses. The credits granted as free elective credits can not be used to fulfill
other requirements. Extra credits taken from Core General Education courses mentioned in (3) can also be granted as the G.E. free elective credits

College-level regulations:
Courses marked with "#" are required elective for special achievement-based-admission students of the Information & Electronic Engineering Program or Commercial Multimedia

Program. Students can transfer credits to the professional required or elective courses of their department




